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How to Create Your Weekly 
Email Newsletters Using AI 

 

 

Introduction 
Yes, producing weekly emails can be daunting at first glance…  

Especially if you lack confidence in your writing and language skills, or worry 
that you won’t have the time or skill to put them together.  

Fortunately, with AI tools like ChatGPT all you need to do is give it a simple 
command like, “Write me an email about the benefits of selling on Etsy” and 
ChatGPT will get to work right away.  

Not only that, ChatGPT can help plan your weekly newsletters, come up with 
ideas, research the facts, suggest subject lines, edit and proofread. 

It’s like having a virtual team of writers and editors who work for free, without 
complaint.  

● AI can help you identify popular topics related to your market and plan 
out a schedule of free content emails for you.  

● AI can understand who your target hungry buyer is, and give you 
suggestions for content that’s tailored to their needs and desires.  

● AI can help you research the information you need to put into the 
emails, ensuring your content has plenty of depth and variety.  
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● AI can also generate high-quality content quickly and efficiently, even if 
you aren’t skilled as a writer. 

It’s the ideal tool to help you run your email business quickly and more 
efficiently, with better results than you could achieve on your own.  

However, simply asking AI to write an email for you will often lead to boring, 
robotic content that doesn’t reflect your personality, and doesn’t engage the 
reader.   

So rather than leave it to trial and error, I’m going to give you proven 
prompts and tricks that will make sure the AI creates something that’s 
exciting to read, full of character, and unique to your business. 

Now, one of the limitations of ChatGPT is that the data used to train it 
only goes up to January 2022.  

As a result, it’s unable to provide recent factual content, making it 
challenging to create editorial emails about things that are going on right 
now - something you’ll want to do quite often! 

However I am going to show you how to overcome this by using another 
(and free) AI tool called Google Bard to do the research for you.  

Using AI - ChatGPT & Introducing Google Bard 

As you’ve already seen in earlier Prospero Modules, ChatGPT is great at 
writing. 

However ChatGPT is also prone to making up things and presenting them as 
facts.  

So when your email newsletter needs to include topical and up-to-date 
content, I suggest you combine ChatGPT with another (and free) AI tool 
called Google Bard.  

Bard is essentially just an advanced version of the basic Google search tool 
that I’m sure you are familiar with.  

But instead of asking questions and getting a long list of individual websites 
that you’d then need to go through individually, Google’s Bard will extract 
only the most relevant information and present it in a simple format.  

Even better, you can easily fact check Bard’s response with a single click. 

How to Set Up Google Bard  
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1. Go to bard.google.com: https://bard.google.com/. 
 

 
 

2. If you're not already signed in, sign in to your Google Account. 

3. Click Try Bard. 

4. Agree to Google Bard's privacy policy. 

Here’s how to use Google Bard 
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1. As you can see, the main page is very similar to ChatGPT. 

 

2. In the text box at the bottom, simply enter your question or prompt, 
like this and then click the submit arrow 

3. Bard will then respond… 

You can then ask follow-up questions or provide feedback as you would 
with ChatGPT. 
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To fact check Google Bard's responses: 

Click the Google button next to the response you want to check. 
 

1. Google Bard will search the web for content that is similar to or 
different from its response. It will then colour code the relevant 
information.  

In our example, the fact check looked like this:  
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Basically, if it is green then you can have a high level of confidence the 
information is genuine. If orange, you might need to do a manual search.  

Of course, you can also use your own knowledge and experience to fact 
check Google Bard's responses. 

Here are some additional tips for using Google Bard: 

● As with ChatGPT, be as specific as possible in your prompts. The 
more specific you are, the better Google Bard will be able to 
understand your request and generate a helpful response. 

● If you're not happy with the response you get, try rephrasing your 
prompt or asking a follow-up question. 

● You can also use the feedback buttons at the bottom of the response 
box to let Google Bard know how you feel about its response. This will 
help Google Bard improve its performance over time. 

Don’t worry if that doesn’t make sense yet. It will be much easier if I show 
you it in action. I’ve recorded a walkthrough video to show you exactly how 
it is done. You’ll find it in Module 5.  

OK, so now let’s dive in and I’ll show you how to create one of your weekly 
emails using ChatGPT AND Google Bard. 

First let’s prepare ChatGPT for your specific audience 
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To make sure ChatGPT will give us the best response, we first need to feed 
it with details of your audience (Hungry Crowd), what you are trying to 
achieve with your email newsletter and some other basic information.  

Use the following template prompt to get started: 

 

CHATGPT ➡ You are an expert email copywriter. I 
want to start publishing a weekly email newsletter. 
The target audience is [HUNGRY CROWD]. They struggle 
with [PROBLEMS]. They may have [PAST EXPERIENCE]. 
Initially they [WHAT THEY ARE DOING NOW], but dream 
of [ULTIMATE GOAL]. My weekly email newsletter will 
help them by sharing tips, and success stories, 
recommending resources, business ideas, and other 
useful advice. Each email should contain useful, 
interesting, and relevant content. The tone will be 
[YOUR PERSONA’S VOICE]. Brand persona: as the 
editor, I am [DESCRIBE YOUR PERSONA TYPE]. Each 
email should have one long article to excite, 
inspire, educate and provide actionable tips.This 
could also include product reviews and op-eds. Each 
email will be between 1,000 - 1,500 words long. My 
aim with the newsletter is to build trust with my 
audience and make it feel like a personal 
communication between friends. From time to time I 
will be recommending the best products and services 
my audience can use to achieve their ecommerce 
goals. I will be earning an affiliate commission 
from any sales. There will be no direct sales 
messages in these weekly emails. Instead I want the 
reader to use what they learn in the email to help 
them {DEFINE ULTIMATE GOAL]. This could take the 
form of visiting other websites, creating an action 
plan or other practical takeaway.  

 

Here’s an example: 

 

CHATGPT ➡ You are an expert email copywriter. I 
want to start publishing a weekly email newsletter. 
The target audience is women who want to start an e-
commerce business from home. They struggle with 
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work-life balance, information overload and are 
worried about the tech side of things. They may have 
dabbled on Amazon or eBay, but are now hoping to 
take this more seriously and come up with a 
realistic plan. Initially they would run this 
business part time, but dream of the day that it 
could give them financial security and freedom.  My 
weekly email newsletter will help them by sharing 
tips, and success stories, recommending resources, 
business ideas, and other useful advice. Each email 
should contain useful, interesting, and relevant 
content. The tone will be casual and engaging, but 
also authoritative. Brand persona: as the editor, I 
am sharing my own journey - the good and the bad - 
with my readers. Each email should have one long 
article to excite, inspire, educate and provide 
actionable tips.This could also include product 
reviews and op-eds. Each email will be between 1,000 
- 1,500 words long. My aim with the newsletter is to 
build trust with my audience and make it feel like a 
personal communication between friends. From time to 
time I will be recommending the best products and 
services my audience can use to achieve their 
ecommerce goals. I will be earning an affiliate 
commission from any sales. There will be no direct 
sales messages in these weekly emails. Instead I 
want the reader to use what they learn in the email 
to help them progress their ecommerce business. This 
could take the form of visiting other websites, 
creating an action plan or other practical takeaway.  

 

ChatGPT will respond by confirming that it understands and may even give 
you an outline of how best to proceed.  

Now we want to get AI to come up with ‘content buckets’ - these are various 
categories we can use for our email newsletter content: 

 
CHAT GPT ➡ Now could you come up with ideas for 
Content Buckets: Identify a few key categories or 
"content buckets" that the newsletter will draw 
from. For instance, success stories, tech tutorials, 
product reviews, market trends, and personal 
anecdotes. 
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Here are the different ‘content buckets’ ChatGPT came up with: 

 Success Stories: 

● Profile successful women in e-commerce. 

● Case studies of businesses transitioning from part-time 
to full-time. 

● Interviews with e-commerce entrepreneurs sharing their 
journey and advice. 

 Tech Tutorials: 

● Simple step-by-step guides on setting up an e-commerce 
platform. 

● Overcoming common tech hurdles in e-commerce. 

● Reviews and tutorials of tech tools that simplify e-
commerce operations. 

 Product Reviews: 

● Reviews of e-commerce platforms, payment gateways, and 
other essential tools. 

● Comparison of different tech solutions. 

● Highlighting products that help with work-life balance 
and productivity. 

 Market Trends: 

● Updates on emerging e-commerce trends. 

● Insights into consumer behavior changes and how to 
adapt. 

● Exploring new markets and niches. 

 Personal Anecdotes: 

● Sharing your own experiences, successes, and lessons 
learned in e-commerce. 

● Discussing work-life balance, overcoming information 
overload, and other personal challenges. 

● Your recommendations and reviews based on personal use 
of products/services. 

 Business Strategies: 
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● Actionable tips on business planning, financial 
management, and scaling. 

● Strategies for managing a part-time e-commerce business 
while aspiring for full-time success. 

● Time management and productivity hacks specific to e-
commerce entrepreneurs. 

 Community Highlights: 

● Featuring questions, stories, or successes from your 
newsletter community. 

● Establishing a Q&A section where you address subscriber 
queries. 

● Creating a space for readers to share their own tips and 
experiences. 

 Resource Recommendations: 

● Curated lists of books, courses, and other resources for 
mastering e-commerce. 

● Recommendations of resources for balancing 
entrepreneurship with personal life. 

 Opinion Pieces: 

● Sharing your take on current events in the e-commerce 
world. 

● Discussing the ethical aspects of e-commerce, like 
sustainable practices. 

 Actionable Challenges: 

● Providing weekly or monthly challenges to encourage 
readers to take action. 

● Creating actionable checklists to help readers progress. 

 
Ok, some of these won’t be suitable, but there are plenty that you could 
easily put together with AI.  

Next, we can get ChatGT to suggest specific ideas for individual email 
newsletters. 

Here’s the next prompt I use: 
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➡ Come up with 5 suggestions for each of the 10 
content buckets you have outlined. Please indicate 
where I might need to do my own research online for 
up-to-date content as I am aware that you can only 
access information up to January 2022. 

Now take a look at the response: 

 Success Stories: 

● Profile of a successful woman who transitioned from a 
corporate job to running her own e-commerce store. 

● An interview with a mompreneur balancing family and her 
e-commerce business. 

● Case study on a successful transition from part-time to 
full-time e-commerce business. 

● A feature on a young entrepreneur who built a successful 
e-commerce brand from scratch. 

● Success stories of individuals who overcame tech fears 
to thrive in e-commerce. 

 Tech Tutorials: 

● A beginner’s guide to setting up a Shopify store. 

● How to choose the right payment gateway for your e-
commerce business. 

● Overcoming common tech hurdles in e-commerce: A 
troubleshooting guide. 

● Tutorial on integrating social media platforms with your 
e-commerce store. 

● Guide on using analytics to understand your e-commerce 
performance (Research for updated tools and platforms). 

 Product Reviews: 

● A comparison review of Shopify vs WooCommerce. 

● Review of top payment gateways for ease of use and 
customer experience. 

● Top productivity apps for managing your e-commerce 
business on the go. 
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● Review of inventory management software for e-commerce 
businesses. 

● Round-up of the best email marketing platforms for e-
commerce (Research for new platforms or updates). 

 Market Trends: 

● The rise of sustainable and ethical brands in e-
commerce. 

● How consumer behavior is shaping e-commerce in 2023 
(Online research for updated stats and trends). 

● Exploring the growth of mobile commerce: What you need 
to know. 

● The impact of social media on e-commerce: A look into 
social commerce. 

● Emerging niches in e-commerce in 2023 (Online research 
for updated information). 

 Personal Anecdotes: 

● Sharing your journey of choosing the right e-commerce 
platform. 

● The challenges and triumphs of balancing family and an 
e-commerce business. 

● How you overcame information overload when starting out. 

● Your experience with customer service: The good, the 
bad, and the ugly. 

● Lessons learned from your first year in e-commerce. 

 Business Strategies: 

● Developing a realistic business plan for your e-commerce 
venture. 

● Strategies for effective inventory management. 

● How to create compelling product listings that convert. 

● Effective customer engagement strategies for e-commerce 
businesses. 

● Budgeting and financial management tips for e-commerce 
entrepreneurs. 
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 Community Highlights: 

● Featuring a subscriber’s success story with their e-
commerce business. 

● A Q&A section addressing subscriber questions on e-
commerce challenges. 

● Community discussions: Encouraging subscribers to share 
their experiences on a specific topic. 

● Highlighting a subscriber’s unique approach to 
overcoming a common e-commerce challenge. 

● A community spotlight on helpful resources shared by 
subscribers. 

 Resource Recommendations: 

● Top 5 books every e-commerce entrepreneur should read. 

● A list of online courses for mastering e-commerce 
fundamentals. 

● Recommended podcasts for e-commerce insights and 
inspiration. 

● Curating a list of influential e-commerce blogs and 
websites for staying updated. 

● A roundup of helpful tools for managing and growing your 
e-commerce business (Research for new tools). 

 Opinion Pieces: 

● Your take on the importance of ethical practices in e-
commerce. 

● Discussing the impact of global events on e-commerce 
(Research for recent global events). 

● The role of customer reviews in building or breaking e-
commerce brands. 

● Exploring the importance of community in the e-commerce 
space. 

● Your perspective on the evolution of e-commerce and what 
lies ahead. 

 Actionable Challenges: 
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● A 30-day challenge to boost your e-commerce store’s 
traffic. 

● Weekly challenges for improving product photography. 

● A challenge to gather and respond to customer reviews. 

● Monthly challenges for improving website UX/UI. 

● A social media engagement challenge for building your 
brand presence online. 

Amazing, right? In a few seconds we have essentially got 50 week’s of email 
newsletter content ideas!  

Ok, let’s select one of those suggestions.  

I like ‘Emerging niches in e-commerce in 2023’ as it is useful, relevant and 
likely to interest that audience. (Of course, this kind of article would have the 
greatest impact earlier in the year, but I am using it as it’s a great illustration 
of how we can combine Chat and Bard.) 

Now as the content will require up-to-date information, let’s now switch to 
using Google Bard to do some research for us. 

Google Bard ➡ Please get me the most up-to-date 
information, including supporting evidence, on 
emerging e-commerce niches that might be of interest 
to women starting their own e-commerce business from 
home 

 
Here’s the response:  

- Sustainable fashion: The global sustainable fashion market is 
expected to reach $5.6 trillion by 2030, according to a 
report by Allied Market Research. This is due to a growing 
awareness of the environmental and ethical impact of the 
fashion industry, as well as a growing demand for sustainable 
products from consumers. Some examples of sustainable fashion 
products include organic cotton clothing, recycled polyester 
clothing, and upcycled clothing and accessories. 

- Health and wellness: The global health and wellness market is 
expected to reach $11.2 trillion by 2027, according to a 
report by Market Research Future. This is due to a growing 
focus on preventive healthcare and self-care, as well as a 
rising awareness of the importance of mental and physical 



 

Prospero Resource  15 

health. Some examples of health and wellness products that 
women are interested in include organic foods and 
supplements, fitness apparel, and natural beauty products. 

- Home décor: The global home décor market is expected to reach 
$931 billion by 2027, according to a report by Grand View 
Research. This is due to a growing demand for personalized 
and stylish home décor products. Women are particularly 
interested in products that can help them create a 
comfortable and inviting home. Some examples of home décor 
products that women are interested in include furniture, 
bedding, and kitchenware. 

- Personalized gifts: The global personalized gifts market is 
expected to reach $27.3 billion by 2027, according to a 
report by Market Research Future. This is due to a growing 
trend of giving personalized gifts, which are seen as more 
thoughtful and meaningful than traditional gifts. Women are 
particularly interested in personalized gifts such as 
jewelry, clothing, and home décor. 

- Children's products: The global children's products market is 
expected to reach $1.5 trillion by 2027, according to a 
report by Market Research Future. This is due to a growing 
population of children and a growing demand for high-quality 
children's products from parents. Women are particularly 
interested in children's products such as clothing, toys, and 
educational materials. 

- Digital products: The global digital products market is 
expected to reach $10.8 trillion by 2027, according to a 
report by Grand View Research. This is due to a growing trend 
of consuming digital products such as e-books, online 
courses, and printables. Women are particularly interested in 
digital products that can help them learn new skills, improve 
their lives, or entertain themselves and their families. 

 

Great stuff.  

Next I’m simply going to cut and paste this research from Google Bard and 
use it as part of a new prompt in the same ChatGPT conversation we were 
using before:  
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CHATGPT ➡Please write an email based on 'Emerging 
niches in e-commerce in 2023' incorporating the 
following information Sustainable fashion:  

The global sustainable fashion market is expected to 
reach $5.6 trillion by 2030, according to a report 
by Allied Market Research. This is due to a growing 
awareness of the environmental and ethical impact of 
the fashion industry, as well as a growing demand 
for sustainable products from consumers. Some 
examples of sustainable fashion products include 
organic cotton clothing, recycled polyester 
clothing, and upcycled clothing and accessories.  

Health and wellness etc… [Note: I pasted ALL of the 
Bard response here] 

 

Now let’s see what ChatGPT comes up with: 
 

Subject: Unveiling 2023: E-commerce Niches Ready to Bloom 🌸 

Dear [Recipient's Name], 

As we navigate through the early waves of 2023, the e-commerce 
arena continues to flourish with exciting opportunities.  

The pulse of consumer demands is beating stronger for 
sustainability, health, personalization, and digital novelty.  

Here’s a glimpse into the emerging niches poised to redefine 
the e-commerce landscape this year, and how you can ride the 
tide towards a thriving home-based business. 

1. Sustainable Fashion: 
Our closets are getting a green makeover! The global 
sustainable fashion market is projected to soar to $5.6 
trillion by 2030. Thanks to a collective awakening to the 
environmental footprints of our wardrobe choices and a surge in 
demand for eco-friendly apparel. Tread lightly and stylishly 
with offerings like organic cotton attire, recycled polyester 
threads, and creatively upcycled accessories. 

2. Health and Wellness: 
The quest for well-being is more than a trend—it’s a lifestyle. 
With a forecasted value of $11.2 trillion by 2027, this sector 
is blooming with possibilities. From organic nourishments and 
fitness gear to natural beauty elixirs, the health and wellness 
niche is a fertile ground for nurturing a wholesome e-commerce 
venture. 
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3. Home Décor: 
As the saying goes, "Home is where the heart is", and the 
global market for home décor, estimated to reach $931 billion 
by 2027, echoes this sentiment. The crave for personalized, 
chic, and cozy spaces is a canvas for you to display your 
unique home décor products, be it elegant furniture, snug 
bedding, or whimsical kitchenware. 

4. Personalized Gifts: 
In a world full of generic, the personalized shine bright. The 
global personalized gifts market is on a trajectory to hit 
$27.3 billion by 2027. Offering a personal touch, from custom 
jewelry and apparel to tailored home décor, not only warms 
hearts but also opens a realm of e-commerce opportunities. 

5. Children’s Products: 
The little ones are making a big impact in the market with the 
global children's products sector aiming for the stars at $1.5 
trillion by 2027. Cater to the caring parents with a collection 
of quality clothing, imaginative toys, and enriching 
educational materials. 

6. Digital Products: 
The digital domain is bustling with an anticipated market worth 
of $10.8 trillion by 2027. E-books, online courses, and 
printables are among the digital treasures that women are 
seeking to enrich their skills, lives, and family bonds. 

Embarking on an e-commerce journey amidst these flourishing 
niches can be the vessel to turn your part-time hustle into a 
full-time triumph. Your dream of achieving financial freedom 
while making meaningful contributions is a horizon worth 
sailing towards. 

Stay tuned for next week, as we delve deeper into how you can 
carve your niche in these burgeoning markets, sprinkled with 
real-life success stories to fuel your inspiration. 

Till then, keep dreaming and keep doing! 

Warm wishes, 

[Your Name] 
[Your Business Name] 

 

This is good, but it’s a bit wooden and lacks that personal touch.  

So I go back and prompt this:  

CHATGPT ➡ Please rewrite with a more conversational 
tone as if writing to a friend who was interested in 
this subject 
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Here’s the response:  
 

Subject: Hey [Friend's Name], Check Out These Cool E-commerce 
Trends for 2023! 🚀 

Hey [Friend's Name], 

Hope this finds you well! I was diving into some research for 
the newsletter and came across these super interesting trends 
in the e-commerce world for 2023. I immediately thought of you 
and just had to share. Grab a cuppa, this is some cool stuff! 

1. Sustainable Fashion: 
So, guess what? Green is the new black! The sustainable fashion 
market is predicted to hit a whopping $5.6 trillion by 2030. 
People are really tuning into the environmental vibe and 
wanting their clothes to reflect that. Imagine rocking organic 
cotton tees, recycled polyester dresses, and upcycled 
accessories – eco-chic is totally in! 

2. Health and Wellness: 
The world's turning into a giant wellness retreat, and I'm here 
for it! The global health and wellness market is headed to 
$11.2 trillion by 2027. It’s all about organic goodies, fitness 
apparel, and natural beauty products. Who doesn’t love a good 
self-care spree, right? 

3. Home Décor: 
With everyone nesting a bit more these days, making homes cozy 
and cute is big on the agenda. The home décor market is eyeing 
$931 billion by 2027. Whether it's snazzy furniture, comfy 
bedding, or some quirky kitchenware, there's a lot to play with 
here. 

4. Personalized Gifts: 
Okay, this is sweet – personalized gifts are stealing the 
spotlight! Expected to reach $27.3 billion by 2027, it seems 
everyone loves a little personal touch, whether it’s jewelry, 
clothing, or home décor. It just feels special when it’s made 
just for you, doesn’t it? 

5. Children’s Products: 
The kiddos are taking center stage in the market with a 
forecast of $1.5 trillion by 2027. From adorable clothing to 
toys and educational stuff, parents are all in for getting the 
best for their little ones. It’s a whole playground of 
opportunities! 

6. Digital Products: 
Digital goodies are booming with a market cap heading to $10.8 
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trillion by 2027. E-books, online courses, and printables are 
hot cakes right now. It’s all about learning new stuff, 
improving our lives, and having fun while at it. 

Oh, I can’t wait to dive deeper into these trends and explore 
all the fun and quirky products people are coming up with. 
Imagine the kind of cool, offbeat stuff we could discover and 
maybe even feature in the newsletter! 

I’ll share more deets in the upcoming emails, and oh, next 
week, I’ve got some real-life success stories lined up that’ll 
totally inspire us. Stay tuned! 

Catch up soon? 

Warm hugs, 

[Your Name] 
[Your Business Name] 

 

OK, this is a bit thin on usable content, so I’d go back and prompt:  

CHATGPT ➡ Please add more detail and expand to 
between 1,000 - 1,500 words 

Here’s the response. (Note: To make this easier to read, I have broken up the 
paragraphs into individual sentences.)  
 

Subject: Dive Into 2023: E-commerce Trends That Are Shaping Up 
to be Big Wins! 🌟 

Hey [Friend's Name], 

I trust you're doing fabulously!  

I recently stumbled upon a treasure trove of data while 
researching for the newsletter, revealing some eye-opening 
trends in the e-commerce sphere for 2023.  

The findings are nothing short of exhilarating, and I couldn’t 
help but think of you. 

 I’ve brewed myself a giant mug of coffee, and I’m all set to 
dive into these insights with you.  

Ready? Here we go! 
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1. Sustainable Fashion: 
 
Green fashion is blossoming and how!  

The sustainable fashion realm is expected to skyrocket to an 
astounding $5.6 trillion by the end of this decade.  

This surge is fueled by a growing consciousness about the 
environmental and ethical repercussions of our fashion choices.  

More and more folks are leaning towards sustainable products, 
making eco-friendly fashion a hot trend.  

From apparel made of organic cotton to recycled polyester, the 
fashion industry is getting a green makeover.  

And oh, let’s not forget the quirky, upcycled accessories 
making waves.  

It’s like each piece tells a unique story, doesn’t it?  

This shift towards sustainable fashion isn’t just a fleeting 
trend; it’s an echo of a broader societal shift towards 
environmental responsibility.  

And honestly, it’s about time, right? 

2. Health and Wellness: 

Now, this is a domain that’s close to our hearts.  

The global health and wellness market is en route to reach a 
staggering $11.2 trillion by 2027.  

This skyrocketing trend is riding the wave of a growing focus 
on preventive healthcare, self-care, and an elevated awareness 
about mental and physical wellbeing.  

The product range is vast and enticing – organic foods, 
supplements, fitness apparel, and natural beauty products. It’s 
like the market is responding to our collective desire to be 
the best versions of ourselves.  

And with the whole work-from-home culture, the line between 
self-care and everyday living is blurring, making health and 
wellness products a daily essential rather than a luxury. 

3. Home Décor: 

 
As we find ourselves spending more time within our four walls, 
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the craving for personalized, stylish, and comforting home 
décor is shooting up.  

The global home décor market is marching towards a valuation of 
$931 billion by 2027. This niche is all about products that 
help create a snug, inviting, and aesthetic space. From chic 
furniture and cozy bedding to whimsical kitchenware, the array 
of products is like a canvas waiting for its color.  

Women, in particular, are finding joy in curating a space that 
resonates with their personality and aesthetic.  

And with the array of products out there, each home can tell a 
different story. It’s fascinating! 

4. Personalized Gifts: 
 
Oh, the joy of gifting and receiving gifts that have a personal 
touch!  

The global personalized gifts market is gearing up to touch 
$27.3 billion by 2027.  

The charm of personalized gifts lies in their thoughtfulness 
and the emotional connection they foster. From engraved jewelry 
and custom-made clothing to tailored home décor items, 
personalized gifts are a heartwarming trend that’s here to 
stay.  

They’re not just gifts; they’re cherished memories wrapped in 
thoughtfulness. 

5. Children’s Products: 
 
With a growing population of little munchkins, the global 
children's products market is booming, aiming to reach $1.5 
trillion by 2027.  

Parents are on a constant lookout for high-quality, engaging, 
and educational products for their kids.  

The range spans clothing, toys, and a plethora of educational 
materials that make learning fun.  

And let’s face it, the joy of seeing kids engrossed in 
imaginative play or learning is unparalleled.  

This niche is all about nurturing the next generation with 
quality and love. 

6. Digital Products: 
In a world that’s increasingly going digital, the market for 
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digital products is thriving, projected to reach a mammoth 
$10.8 trillion by 2027.  

The digital realm is a playground of innovation with e-books, 
online courses, and printables leading the charge.  

Women are particularly drawn to digital products that offer a 
chance to learn new skills, improve their lives, and provide 
wholesome entertainment for themselves and their families.  

It’s all about growing, learning, and enjoying in the digital 
age.  

And the beauty of it? 

 It’s accessible to everyone, anytime, anywhere. 

Now, let’s talk about how these trends intertwine with the e-
commerce cosmos.  

Each of these niches presents a goldmine of opportunities for 
budding entrepreneurs, especially women who are nurturing their 
e-commerce dreams from the comfort of their homes.  

It’s about aligning passions with profitable avenues.  

For instance, if you’ve always been an advocate for sustainable 
living, diving into the sustainable fashion niche could be your 
calling.  

Or, if nurturing wellness has been your forte, the health and 
wellness sector is your playground. 

Moreover, these trends are not standalone; they often overlap, 
creating a web of opportunities.  

Imagine combining sustainable fashion with personalized gifts, 
offering custom-made, eco-friendly apparel.  

Or blending the home décor and personalized gifts niche, 
providing personalized home décor items that transform houses 
into homes.  

The possibilities are as boundless as your imagination! 

This e-commerce voyage is not just about business; it’s about 
creating value, building communities, and making a meaningful 
impact.  

And the best part?  
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You’re not alone on this journey.  

There’s a community of like-minded souls, each with a unique 
story, yet united by common aspirations. 

I am so stoked to delve deeper into these trends, explore the 
endless possibilities, and share all the nuggets of wisdom, 
success stories, and experiences along the way.  

The upcoming newsletters are going to be a blend of insights, 
inspirations, and a whole lot of fun discoveries. 

So, here’s to unfolding the exciting chapters of e-commerce in 
2023, and to our shared journey of exploration, learning, and 
growth.  

Next week, I’ve lined up some real-life success stories that 
are sure to fuel your entrepreneurial spirit. Can’t wait to 
share! 

Until then, keep dreaming, keep exploring, and above all, keep 
being the amazing self that you are! 

Warmest hugs, 

[Your Name] 
[Your Business Name] 

 

That’s a pretty good draft.  

With a few minor tweaks would make a fantastic email.  

Just a couple of things I would consider changing.  

You will have noticed that the SUBJECT LINE changes each time.  

They are also quite long. I prefer to keep them relatively short - around 5 
words maximum is good.  

You can use your A.C.E tool to come up with some suggestions. (See 
Module 5) 

Alternatively, you could always get ChatGPT to give you some suggestions. 

Use a prompt like this in the same conversation: 

CHATGPT ➡ Write me 10 subject lines for this email. 
Please keep them 5 words or less. Use the 4Us as a 
copy framework 
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The response:  
 "2023’s E-Commerce Goldmine Unveiled!" 

 "Unlock 2023 E-Commerce Success!" 

 "E-Commerce 2023: Your Preview!" 

 "Thrive in 2023’s E-Market!" 

 "2023’s E-Commerce Trend Alert!" 

 "Seize 2023: E-Commerce Awaits!" 

 "E-Commerce 2023: Be Prepared!" 

 "Win Big: 2023 E-Commerce!" 

 "2023 E-Commerce Niches Revealed!" 

 "E-Commerce 2023: Dive In!" 

 

I would pick "2023’s E-Commerce Trend Alert!" 

It quickly communicates exactly what’s in the email.  

Now while completely optional, I always like to add a HEADLINE to an 
email.  

So we go back to ChatGPT with a prompt like this:  

CHATGPT ➡ Now come up with 10 headline suggestions 
for this email. Again, use the 4Us as a framework 
and try to include some specific details from the 
content that will get the reader excited 

 

ChatGPT responded with:  
 

"Discover the $5.6 Trillion Trend Transforming Fashion in 
2023!" 

"Unveil the Niches Dominating E-Commerce's $10.8 Trillion 
Market in 2023!" 

"Get Ahead: Unearth 2023’s E-Commerce Niches Ready to Explode!" 

"Ready for 2023? Dive into E-Commerce Niches Shaping the Year!" 

"Your First Look: 2023’s E-Commerce Trends with Billion-Dollar 
Potentials!" 
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"Boost Your 2023 E-Commerce Game: Uncover High-Growth Niches!" 

"Stay Ahead: The 2023 E-Commerce Landscape You Can’t Miss!" 

"Exclusive: Top 6 E-Commerce Niches of 2023 Revealed!" 

"Gear Up for 2023: Seize the Year’s Hottest E-Commerce Niches!" 

"Unlocking 2023: The E-Commerce Niches Set to Soar!" 

 

I like “Exclusive: Top 6 E-Commerce Niches of 2023 Revealed!” 

Now by adding the subject line and headline, our final email might look like 
this:  
 

Subject: 2023’s E-Commerce Trend Alert!!  

 Exclusive: Top 6 E-Commerce  
Niches of 2023 Revealed! 

Hey [Friend's Name], 

I trust you're doing fabulously!  

I recently stumbled upon a treasure trove of data while researching for 
the newsletter, revealing some eye-opening trends in the e-commerce 
sphere for 2023.  

The findings are nothing short of exhilarating, and I couldn’t help but 
think of you. 

 I’ve brewed myself a giant mug of coffee, and I’m all set to dive into 
these insights with you.  

Ready? Here we go! 

Etc etc  

 

And that’s all there is to it!  

 

HERE’S WHAT TO DO NEXT… 
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Don’t worry if this seems complicated right now - I can assure you 
that it isn’t! ;-)  

The best way to find out is to just get stuck in and start using Chat 
and Bard for yourself.  

Before you start creating your first email newsletter, make sure you 
watch my walkthrough video - I show you the same process 
detailed in this report but ‘live’.  

You’ll find it in Module 5.  

As ever if you have ANY questions, do let me know on 
info@canonburypublishing.com 
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